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e Teleconferencing

o Web Meeting

¢ Interactive Web-based Communications

e Remote Electronic Access
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(Aautlasann IATA Catering Quality

Assurance Programme, 2006: 6-11)
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1. IAF, IAF Mandatory Document for Advanced

Surveillance and Recertification Procedures, Issue
1 (IAF MD 3:2008)
2. |AF, IAF Mandatory Document for the Use of

Computer Assisted Auditing Techniques (“CAAT”)

for Accredited Certification of Management

Systems, Issue 1 (IAF MD 4:2008)

3. IATA, IATA Catering Quality Assurance (ICQA)
Programme, Audit Methodology Brief. 2006. p.11.
4. 1SO, ISO/IEC 17021: Conformity Assessment

Requirements for Bodies Providing Audit and

Certification of Management Systems, 2006, p.14.
5. ISO & IAF, ISO 9001 Auditing Practices Group

Guidance on:

Auditing Electronic-Based
Management System (EBMS), 2005, p.1.
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